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Boost Security And

Business With Security
Performance Management

PROTECT THE CUSTOMER,
PROTECT THE BUSINESS

Improve SPM so that
customer perceptions don't
slow the business:
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SECURITY PERFORMANCE MANAGEMENT IS MATURING, BUT COMPANIES NEED MORE HELP
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but maturity is still low:

CYBERSECURITY RATINGS EMERGE AS SPM BRIGHT SPOT
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Methodology
Base: 207 US & UK risk, compliance, & security decision makers who are responsible for overseeing
communications with the board of directors
Read the *Base: 121 C-level US & UK risk, compliance, & security decision makers who are responsible for
full study overseeing communications with the board of directors
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